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Paris, October 24, 2023 — Consolidated sales for Compagnie des Alpes for the 2022/23 financial year
amounted to €1,125.5 million, exceeding the €1 billion mark for the first time in its history. This represents
growth of 17.4% on an actual basis compared with 2021/22. On a like-for-like basis, i.e., adjusted for the
acquisition of MMV, consolidated since the start of the financial year, growth was 9.9% compared with last
year. All three divisions contributed to the Group’s robust sales dynamic.

Group consolidated sales at September 30, 2023

. Change Change
Unaudited data 12 months | 12 months ona Q4 Q4 g
Change Change |on acomp.
(En € millions) 2022/23 | 2021/22W comp. 2022/23 | 2021/22® basis @
basis®
ik'.a.r eas & Outdoor 4892 | 4562 | +72%| +7.1% 9.8 8.3 | +18.8%| +12.9%
ctivities
Distribution & Hospitality 110.3 32.9 | +2352% | +18.1% 9.8 0.5 n/a n/a
Leisure Parks 525.9 469.4 | +12,0% | +12.0% 212.1 205.1 +3.4% +3.4%
Total 11255 958.5 +17,4% +9.9% 231.8 213.9 +8.4% +4.5%

(1) The breakdown of 2021/22 sales by division has been adjusted to reflect the new reporting format announced by the Group
during the presentation of its annual financial statements in early December of 2022 (creation of a third division, Distribution &
Hospitality, and the elimination of the Holdings & Support division).

(2) The change on a comparable basis excludes sales by MMV, consolidated as of October 1, 2022, as well as those generated by
entities acquired during the year (Chalet Time real estate agency and the Arc Aventures ski school by Evolution 2.

In the 4th quarter alone, sales reached €231.8 million. This represents growth of 8.4% on an actual basis
and 4.5% on a like-for-like basis compared with the 4" quarter of the previous year.

Over the full 2022/23 financial year, sales from Ski Areas & Outdoor Activities amounted to €489.2 million,
representing an increase of +7.2% compared with the 2021/22 financial year. Ski lift sales (95% of this
division's total sales) came to €465.9 million, up 7.8%.

This growth was driven by a 1.8% increase in the number of skier-days, which reached a total of 12.5 million
over the full 2022/23 financial year in a national ski market down 5%.! This performance illustrates the

1 Ski Areas in France — 2023 indicators and analyses — October 9, 2023
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appeal of the Group's assets, in terms of the size and quality of the resorts, as well as their infrastructure,
snow cover, slope maintenance, and geographic position within the Alps and high altitude locations.

Sales growth was also driven by a 5.9% increase in average revenue per skier-day, reflecting the partial pass-
through of the rise in electricity costs onto the sale price of ski passes.

Sales in the 4™ quarter of financial year 2022/23 for the Ski Areas and Outdoor Activities division (which
represents only around 2% of the division's annual sales) rose by 18.8% to €9.8 million. Two-thirds of this
increase was attributable to ski lift ticket sales, which rose mainly due to a price effect and, additionally, to
the significant increase in sales for Evolution 2 thanks to the success of the outdoor activities on offer,
notably rafting, cycling, hiking, canyoning, paragliding, and climbing.

Sales in the Distribution & Hospitality division reached €110.3 million for financial year 2022/23, compared
with €32.9 million in 2021/22. This sharp increase is primarily due to the consolidation of MMV, which has
been consolidated since October 1, 2022. Over the full year, MMV's net contribution to the division's sales
amounted to €70.7 million.? Its lodging and accommodation sales, net of commissions, were up 9%
compared with the previous year. This growth reflects the satisfactory occupancy rates recorded by MMV
hotels and residences during the year, as well as the positive impact of the new Samoéns Village residence
club and that of the new Risoul residence club in the 4™ quarter.

On a comparable basis, i.e., excluding MMV, the Distribution & Hospitality division's annual sales were up
18.1% over financial year 2021/22. This strong performance can be attributed to both the estate agency
and tour operator businesses, which recorded relatively similar growth rates.

Sales in the 4" quarter for Distribution & Hospitality represented almost 9% of the division's full-year sales.
They totaled €9.8 million, €7.7 million of which were provided by MMV alone, which posted a strong
increase, with an average occupancy rate of 97% in July and August, and a customer satisfaction rate of 89%
over the summer, confirming the enthusiasm for the quality of MMV's offering.

Leisure Parks business had another highly dynamic year, with sales for financial year 2022/23 reaching
€525.9 million, up 12.0% over the previous year. This strong growth is balanced by a 5.2% increase in visitor
numbers to 10.6 million, and an increase in spending per visitor of almost 7%.

The increase in attendance is due both to the increasingly intense Halloween and Christmas periods, with
an extension in the number of sites and opening periods, as well as to the Group’s efforts in terms of
developing parks, updating activities, and launching new attractions. Many of the Group's parks set new
attendance records. Parc Astérix offers a good illustration of the success of this strategy, with 2.81 million

2 When MMV was acquired, Compagnie des Alpes indicated that gross sales for MMV were €75 M in 2021/22. With its consolidation into the Group, some inter-
company eliminations have occurred as well as the inclusion of third-party commissions on sales, for a total amount of more than €11 M. Including these items
would have resulted in gross sales for MMV of €82.5 M over financial year 2022/23, growth of around 10% versus financial year 2021/22.
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visits during the financial year, an increase of 7%, Parc Astérix ranks second among French theme parks. In
addition, the increase in spending per visitor also accelerated during the third quarter of this year.

Visitor satisfaction scores were up overall at most sites, attributable to investments in attractiveness, hotel
development, and the work conducted by the Group to improve flow management, which has been
particularly helpful in absorbing the increase in visitor numbers. The scores that have improved the most
are those for waiting times, value for money, and new attractions.

Sales in the 4" quarter for Leisure Parks reached €212.1 million, up 3.4% compared with the same period
last year. Visitor numbers were very slightly down (-1.9%) compared with the exceptionally good 4" quarter
of 2021/22. Visitor numbers were adversely affected during the summer by unfavorable weather conditions
(precipitation, extremely hot weather), but outside of these periods, growth was strong with a record
month of September. The upward dynamic in spending per visitor continued to build, +5.3% versus the
same period last year.

This outlook is subject to major economic uncertainties.

e 2022/23 EBITDA
Given the excellent level of sales in the second half of the 4™ quarter, and more specifically the record
month of September, and despite the energy “shock” (i.e., the unprecedented increase in electricity rates),
the Group currently expects to slightly exceed the target it had set for this financial year, i.e., EBITDA close
to that of 2021/22, excluding the impact of consolidating MMV and non-recurring items.

e  Ski Areas & Outdoor Activities BU; Distribution & Hospitality BU
To date, preparations for the 2023/24 winter season in the mountains are on track, with a positive
booking dynamic for accommodations in the Group's resorts.
This is particularly true of MMV's accommodations, which are currently ahead of last year.

e Leisure Parks
The 2023 Halloween season is also shaping up well.
As part of the Group's strategy of extending the operating periods of its sites, Walibi Belgium and
Bellewaerde will open for the first time during the Christmas period. These two sites will join Parc Astérix,
as well as Walibi Rhone-Alpes and Walibi Holland, which both opened for the first time over Christmas in
financial year 2022/23.

The 2023/24 season will see the parks' appeal further enhanced. Parc Astérix will celebrate its 35"
anniversary with a host of festivities, while Walibi Rhéne-Alpes and Bellewaerde will both benefit from the
largest investment in their history, with attractions that will be a European and world first, respectively.
Walibi Belgium, meanwhile, will benefit from the reopening in December of Aqualibi, which after a
complete renovation will be the largest water park in Belgium.
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This press release contains forward-looking statements concerning the outlook and growth strategies of Compagnie des Alpes and its subsidiaries
(the “Group”). These elements include indications relating to the Group's intentions, its strategies, its growth outlook, and trends concerning its
operating results, its financial situation, and its cash position. Although these indications are based on data, assumptions, and estimates that the
Group considers to be reasonable, they are subject to numerous risk factors and uncertainties such that actual results may differ from those
anticipated or implied by these indications due to multiple factors, in particular those described in the documents registered with the Autorité des
marchés financiers (AMF) available on the Compagnie des Alpes website (www.compagniedesalpes.com). The forward-looking information
contained in this press release reflects the guidance given by the Group on the date of this document. Unless there is a legal obligation, the Group

expressly declines any commitment to update these forward-looking elements in the light of new information or future developments.

Upcoming events and releases 2022/23:

° 2022/23 annual results: Tuesday, December 5, 2023, before stock market
° 2023/2024 1% quarter sales: Tuesday, January 23, after stock market

e Annual Shareholders’ Meeting: Thursday, March 14, afternoon

. 2023/2024 2" quarter sales: Tuesday, April 23, after stock market

www.compagniedesalpes.com

ABOUT LA COMPAGNIE DES ALPES

Since it was founded in 1989, Compagnie des Alpes (CDA) has been creating unforgettable leisure experiences for millions of
people, with one objective in mind: to enable everyone to reconnect with themselves and with others by experiencing exceptional
moments in extraordinary places.

Today, CDA has 5,000 employees, 10 of the finest mountain resorts in the Alps, 12 renowned leisure parks, the No. 1 online
marketplace for holidays in the French Alps, accommodation, outdoor activities, etc., all operated under an integrated approach to
operational excellence and quality, to ensure the very highest satisfaction of its customers and the regions in which it operates.

Structural developments, attractions, shows, immersive accommodation, digitisation... the CDA regularly wins awards for the quality
of its offer and the unique concepts it develops.

Concerned about the balance of the regions in which it operates, the CDA aims to contribute to their vitality and quality of life, while
driving forward the ecological transition. The Group believes in the virtues of dialogue with its stakeholders and respect for specific
local and regional characteristics. It is therefore using its capacity for innovation to find tailor-made or scalable solutions to preserve
these extraordinary areas in the long term. The Group is committed to achieving Net Zero Carbon (scope 1 and 2) by 2030.

At the end of 2022, the Group won three major international awards in its three businesses: "World's Best Ski Area Operator" (World
Ski Awards 2022), "World's Best Attraction" (IAAPA EXPO) for Chasseurs de Tornades at Futuroscope, and "Best Food & Beverage
& Entertainment Experience" (Hospitality Awards) for the Yoonly & Friends concept.

» Ski Areas and Outdoor Activities: La Plagne, Les Arcs, Peisey-Vallandry, Tignes, Val d’Isére, Les Menuires, Méribel, Serre
Chevalier, Flaine, Samoéns — Morillon — Sixt-Fer-a-Cheval, Evolution 2

» Leisure Parks: Parc Astérix, Futuroscope, Walibi Rhéne-Alpes, Grévin Paris, France Miniature, Walibi Belgium, Aqualibi (Belgium),
Bellewaerde Park (Belgium), Bellewaerde Aquapark (Belgium), Walibi Holland (The Netherlands), Familypark (Austria), Chaplin’s
World (Switzerland)

» Distribution and Hospitality: Travelfactory (Travelski, Yoonly...), Mountain Collection (ex-CDA Agences Immobilieres), MMV,
YOONLY&FRIENDS residences

» Transversal expertise: Ingelo, CDA Management, CDA Productions

CDA is included in the CAC All-Shares, CAC All-Tradable, CAC Mid & Small, and CAC Small.
ISIN: FR0000053324; Reuters: CDAF.PA; FTSE: 5755 Recreational services

Compagnie des Alpes:

Alexia CADIOU — Group CFO +33 146 84 8897  alexia.cadiou@compagniedesalpes.fr
Sandra PICARD — Head of Communications, Brand & CSR ~ +33 1 46 84 88 53  sandra.picard@compagniedesalpes.fr
Alexis d’ARGENT — Head of Investor Relations +33 146848879 alexis.dargent@compagniedesalpes.fr
eCorpus: Xavier YVON — Media relations +33 68829 7237 xavier.yvon@corp-us.fr
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Consolidated Group sales, October 1, 2022, through September 30, 2023

Unaudited data Change on a
2022/23 2021/22W Change comparable
(In € thousands) basis®@
First quarter
Ski Areas & Outdoor Activities 66 683 62 617 +6.5% +6.5%
Distribution & Hospitality 16 219 4621 +251.0% +32.3%
Leisure Parks 119 396 99 500 +20.0% +20,0%
Total Q1 sales 202 298 166 738 +21,3% +15.3%
Second quarter
Ski Areas & Outdoor Activities 368 128 330 031 +11.5% +11.5%
Distribution & Hospitality 77572 22973 +237.7% +20.4%
Leisure Parks 30 509 21 465 +42.1% +42.1%
Total Q2 Sales 476 209 374 469 +27.2% +13.8%
Third quarter
Ski Areas & Outdoor Activities 44 571 55 283 -19.4% -19.4%
Distribution & Hospitality 6 691 4 840 +38.2% -37.7%
Leisure Parks 163 940 143 339 +14.4% +14.4%
Total Q3 sales 215 202 203 459 +5.8% +4.0%
Fourth quarter
Ski Areas & Outdoor Activities 9826 8 270 +18.8% +12.9%
Distribution & Hospitality 9837 476 |  +1966.6% +337.4%
Leisure Parks 212 091 205 121 +3.4% +3.4%
Total Q4 sales 231 754 213 870 +8.4% +4.5%

Annual totals

Ski Areas & Outdoor Activities 489 208 456 201 +7.2% +7.1%
Distribution & Hospitality 110 319 32910 +235.2% +18.1%
Leisure Parks 525 939 469 426 +12.0% +12.0%
Total 12 months 1125 463 958 537 +17.4% +9.9%

(1) The breakdown of sales by division for financial year 2021/22 has been adjusted to reflect the new reporting format announced
by the Group when it presented its annual financial statements in early December of 2022 (creation of a third division, Distribution &
Hospitality, and the elimination of the Holdings & Support division).

(2) The change on a comparable basis excludes sales by MMV, consolidated as of October 1, 2022, as well as those generated by
entities acquired during the year (Chalet Time real estate agency and the Arc Aventures ski school by Evolution 2.
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